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Presentation

Wakabayashi: We would now like to begin the DNP Group IR-Day. |, Wakabayashi of IR and Public Relations
Division, will serve as the moderator for today's meeting.

Thank you very much for taking time out of your busy schedules to attend our IR-Day today. Today, we will
explain in accordance with the presentation material. The material is available on DNP's website in both
Japanese and English.

DNP Group IR-Day 2025 DNP I

(1) Progress and evaluation of the mid-term

management plan, looking ahead President Yoshinari Kitajima
(2) Approach to Sustainable Growth Senior Managing Director Toru Miyake
(3) Business strategy
Information Security Senior Corporate Officer  Yoshiki Numano
Photo Imaging Senior Corporate Officer Kazuo Murakami
Mobility Senior Corporate Officer  Go Miyazaki
Industrial High-Performance Materials Corporate Officer Ariyoshi Matsumura

Battery Pouches

Semiconductors

Photomasks for Semiconductors, Glass Core Sriox LOrporss Cicer = Riron ki)

Digital Interfaces . . .
Optical Films, Metal Masks Corporate Officer Nobuyuki Tomizawa 1

Today, a total of eight people will speak, including Mr. Kitajima, President, and officers in charge of each of
the areas listed on this slide.

The eight speakers will give a presentation from 13:00 to approximately 14:30, followed by a break and
approximately 50 minutes for questions and answers. The entire meeting is scheduled to end around 15:30.

Now, let's move on to the explanation. To begin, Mr. Kitajima, President, will give a presentation titled
"progress and evaluation of the mid-term management plan, looking ahead."

Mr. Kitajima, could you please?
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DNP Group’s Basic Management Policy DNP I
_wuswener Gregting future standards.

The DNP Group aims to realize a sustainable society, and its corporate philosophy is to connect individuals and society and
provide new value. Based on this philesophy, the Group will conduct business activities that create a better future with a long-
term view in order to realize a sustainable, better society and more comfortable lifestyles.

Through such initiatives,
the DNP Group will create sustained business value and shareholder value,

with an ROE target of 10%, and
expedite achieving a PBR of more than 1.0X.

® Promote business struclure transformation and accelerate concentrated investment in priority business and
new business linked to the resolution of social issues and megatrends.

® Transform risks in a changing business environment into opportunities for growth through the evolution and
cultivation of core technologies.

w
23
2
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® Create funding for investment in growth through cash flow generated

through business activities, in addition to maximization of efficiency of ® Expand investment in people based on the Human Capital Policy.
funds including acceleration of the reduction of assets held. ® Enhance intellectual capital utilizing DNP's unique strengths and
® Plan the largest acquisition of treasury shares in DNP's history with the external partnerships.
aim of improving capital efficiency. ® Contribute to the realization of a decarbonized society, a recycling-
® Seek to further enhance shareholder returns conscious of indicators such oriented society, and a society in harmony with nature.

as EPS while maintaining stable finances for sustained corporate activity.

Kitajima: Hello, everyone. | am Kitajima, President. Thank you for joining us today for the second DNP Group
IR-Day, following last year's event.

In February 2023, we sent a message to our stakeholders that we aim to achieve ROE of 10% and P/B ratio of
over 1x as soon as possible. The three-year medium-term management plan announced in May of the same
year is now entering its final year, and we are in the process of further strengthening our efforts.

This page is the basic management policy announced in February 2023. With regard to the three strategies
presented in the policy, we will strive to deepen your understanding of our "business strategy" at IR-Days, the
progress of our financial results and mainly our "financial strategy" at financial results briefings, and our
efforts in our "non-financial strategy" at sustainability meetings.

At today's IR-Day, we will review the second year of the medium-term management plan and explain the next
medium-term management plan and our approach to sustainable growth over the future, as well as each of
our businesses.
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Progress of the Medium-term Management Plan DNP I

We will concentrate our investment on focus businesses and new businesses that are closely aligned
with addressing social issues and megatrends. Additionally, we will engage in business restructuring.
Strategy Through these initiatives, we aim to increase our profits from our activities.

Business

Major KPIs Results and Issues

1 - ¥ Results for the fiscal year ended March 31, 2025: ¥93.6 billion in OP.
Ope ratlng PrOﬂt' ¥ Steady growth in growth areas and contribution from structural reform.
¥ Achieved OP target for final year of Medium-term Management Plan one

¥1 30 billion or more year ahead of schedule.

0 v" Results for the fiscal year ended March 31, 2025: 9.6% ROE.

Capital

ROE 1 0 v ROE excluding extraordinary P/L was around 7%, and increased to a
. m L i 3 i Yo—
Effl(“ency /0 |85n;ﬂe)| equivalent to the cost of shareholders’ equity (estimated to be 6%
Growth ¥390 billion or more ¥ 2-year cumulative results: ¥267 billion (68% progress).
Investment S - < ¥122 bn in business investment, ¥145 bn in capital investment
FY2023 to FY2027 (Including investment of ¥260 billion or ¥ Implemented active investment centered on focus business areas.

more in focus business areas)

Regarding the progress of the medium-term management plan, operating profit for FY2024 was JPY93.6 billion,
far exceeding the initial target of JPY85 billion for FY2025, and ROE reached 9.6%, close to the 10% level.
However, we see the real ROE, excluding extraordinary gains/losses, at around 7%, and we will work to further
improve it.

For growth investment, we plan to invest more than JPY390 billion over a 5-year period beginning in FY2023.
Over the past two years, we have invested JPY267 billion, and our current progress rate is about 68%.

In our M&A strategy, we emphasize technological synergies as well as expansion of sales channels. By
collaborating with companies such as SHINKO ELECTRIC INDUSTRIES CO., LTD., HK Holding Co., Ltd., and
Resonac Packaging Corporation, which have a high affinity with the strengths of our existing businesses, we
will further enhance our product and technological capabilities, and build relationships as partners who share
values and create the future together.

We have also been restructuring our business. For example, we are reforming our profit structure by
reorganizing our publishing and printing-related business and marketing-related business, and integrating our
lifestyle space business and mobility business (planned).

We will continue to optimize our business structure in response to market trends in all of our businesses, and
we will also verify the consistency of our other assets with our strategy in order to build an optimal asset mix.

In FY2025, the final year of the medium-term management plan, we are in an environment of uncertainty,
including Trump tariffs, geopolitical risks, and exchange rate fluctuations. However, we expect operating
profit to exceed the FY2024 level by JPY94 billion due to the expansion of focused business areas in which we
have been aggressively investing and the steady implementation of business restructuring reforms.

We will aggressively invest in business areas with high market share, good profitability, and sustainable
growth potential, generated by P&I Innovation, DNP's core value cultivated through printing, for the next
medium-term management plan period starting from FY2026, and for sustainable growth beyond that period.
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By doing so, we will continue to do our utmost to achieve sustainable profit growth of more than 5% per year
on average and maximize our corporate value.

Wakabayashi: Next, Mr. Miyake, Senior Managing Director, will explain our approach to sustainable growth.

Progress of the Medium-term Management Plan DNP I

Business We will concentrate our investment on focus businesses and new businesses that are closely aligned
with addressing social issues and megatrends. Additionally, we will engage in business restructuring.
Strategy Through these initiatives, we aim to increase our profits from our activities.

Major KPIs Results and Issues

1 it ¥ Results for the fiscal year ended March 31, 2025: ¥93.6 billion in OP.
Ope ratlng PrOfIt' v Steady growth in growth areas and contribution from structural reform.

1 30 T ¥ Achieved OP target for final year of Medium-term Management Plan one
¥ billion or more year ahead of schedule.

" 0 ¥ Results for the fiscal year ended March 31, 2025: 9.6% ROE.
Capltal ROE 1 0 ¥ ROE excluding extraordinary P/L was around 7%, and increased to a
%

1A level equivalent to the cost of shareholders’ equity (estimated to be 6%-
Efficiency 8%).
Growth ¥390 billion or more ¥ 2-year cumulative results: ¥267 billion (68% progress).
Investment ik . o = ¥122 bn in business investment, ¥145 bn in capital investment
sl (Including investment of ¥260 billion or ¥ Implemented active investment centered on focus business areas.

more in focus business areas)

Miyake: Hello, everyone. | am Miyake, Senior Managing Director. | will explain our business strategy in
promoting the medium-term management plan.

In advancing our business strategy, we are focusing on two pillars: concentrated investment in new and focus
businesses and business structure reform.

As shown on the left side of the slide, the KPIs are operating profit of JPY130 billion or more for profit and
ROE of 10% for capital efficiency.

In addition to these, as Mr. Kitajima, President, explained earlier, the new KPl is to aim for an average annual
profit growth rate of 5% or more.
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Business Growth Outlook for FY2025 and Beyond unt¥xon DINIP I

We aim to achieve sustainable growth by expanding business areas with high asset efficiency.

'd ™
l]\ Current Medium-term Management Plan /j

Sustainable

Operating profit  mOrdinary profit Operating profit growth
pansion of focus business areas ¥1 30 bl”lﬂn or more _,_—--""_7‘_‘-‘?

Steady growt
and business

N
Expansion of focus - 105 e

business areas

94
836 rEel.}‘:;l‘l:ness structure +185
61.2

We aim to achieve a CAGR of 5% or more in income by
focusing on expanding business areas with ROE of 10% or more

FY2022 FY2025
Result forecast
* We will manage ROE for each business by roughly estimating net income and net assets. 7

This page shows a picture of business growth. The light blue in the graph shows operating profit and the dark
blue shows ordinary profit.

Operating profit and ordinary profit for FY2022 were JPY61.2 billion and JPY83.6 billion, respectively. In the
three-year medium-term management plan from FY2023 to FY2025 that we are currently promoting, we plan
to boost profits by JPY17 billion through expansion of focus businesses and JPY18.5 billion through business
restructuring. As a result, we aim to achieve operating profit of JPY94 billion in FY2025.

Furthermore, the goal of JPY130 billion in operating profit introduced on the previous page is not a goal, but
only an intermediate point. Our goal is to continue sustainable growth beyond that point. To achieve this, as
written, the goal is to achieve a compound annual growth rate of 5% or more as well as to promote the
expansion of business areas with ROE of 10% or more.
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Business Policy for the Next Medium-term Management Plan DNP I

We have identified new focus business areas by determining businesses that have achieved high market share, strong

profitability, and sustainable growth through P&I innovation, which is our core value cultivated through printing.

Focus business areas in the next Medium-term Management Plan

Information Security

Smart

Communication

P&l Innovations Photo Imaging

Growth in performance through

Printing & Information Mobility active growth investment
Life & o
WL Industrial High-Performance ROE > 10%
Materials Income CAGR > 5%

Expanding business into growth
areas by leveraging DNP's
accumulated know-how,
technologies, and skills.

Digital Interfaces

Semiconductors

This is our business policy for the next medium-term management plan, i.e., the three-year period from
FY2026 to FY2028.

As shown on the left side of the diagram, we will create new businesses one after another using our core value
of printing & information, which we call P&l and which we have cultivated through printing. In this context,
as shown in the middle, we intend to select focus businesses from among the business areas created and grow
our business around them.

In each of the three divisions - smart communication, life & healthcare, and electronics - we have chosen two
focus businesses. Our policy is to achieve ROE of 10% or more and average annual profit growth rate of 5% or
more by aggressively investing in and expanding these focus businesses.

Support
Japan 050.5212.7790 _— SCR'PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com == Asia’s Meetings, Globally

8



Details of the Focus Business Areas unit ¥xon DINIP I

We will actively invest in growth across six business areas that hold a high market share, demonstrate good
profitability, and have potential for sustainable development, thereby driving performance gro

FY2024 Market Environment

Main Products P— ‘ (CAGR 2024-2029)

Business Area

Newly . . Smart cards Approx. 7%
Added Information Security u (No. 1 domestic share) i Information Security market
Dye-sublimation thermal
Newl : 9,
il |Photo Imaging transfer printing media 74 Approx. 7%
Added v y Photo refated market
{Mo.1 global market share)
i Automotive interior and A 13%
] . . . 71 PProx. (]
Mobility E exterior decorative films High-end HMI market
Industrial High-Performance ﬁ Battery pouches 60 Approx. 15%
Materials Z {Mo.1 global market share) EV market
Digital Interfaces Optical film, metal masks 182 Approx. 5%
A {No.1 global market share) Digital interfaces market
Photomasks for
Semiconductors 4 semiconductors production 66 Approx. 8%
(Top-level market share in photomasks for Samiconductor market
i external sales)
s busines

Ocle p

| will explain how we selected these focus businesses. Please refer to the diagram.

On the left are the six business areas mentioned earlier. The first reason for selecting those business areas is
market share. For example, we have the largest share of the domestic market for smart cards, which are listed
at the top of our main products, and the largest share of the global market for dye-sublimation thermal
transfer printing media, which is listed second. Products and businesses with high market shares were
selected in this way.

The second point is profitability. Here are the sales figures for FY2024. We chose products with a reasonably
large scale of sales. In addition, ROE is important in terms of growth potential and profit generation. The
dotted line across the bar graph indicates a 10% ROE. We selected businesses with ROE of 10% or more.

The last reason is growth potential. As for growth potential, the market size of each business is used as an
indicator, and the CAGR of the market from 2024 to 2029 is shown here. We have selected businesses with a
market growth rate of at least 5% per year.

In summary, we have selected six business areas from the perspective of expanding our business by
aggressively investing in areas where we have a high market share, which have profitability, and for which we
expect market growth.

Of these six, the top two are marked “newly added." The four below have been introduced in the past as our
focus businesses. The two above have been introduced as foundational projects. We have narrowed down
the areas of growth in each of these businesses, confirmed their growth rates and profitability, and selected
them as our focus businesses.

As noted below as a note, the scale of sales in these business areas was small as of last year's IR-Day 2024,
but we have narrowed our focus from there. For this reason, we use this figure this time.
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Growth Investment in Focus Business Areas unit¥xon DINIP I

FY2023 to FY2024 FY2025

FY2023 to FY2027 . Major Topics
%390 Cumulative Results Plan
bi 7 i
n FY2025 Information Security
2-year v Made Rubicon SEZC, which provides government ID
pmgreﬁssifof plan authentication services, a consolidated subsidiary.
‘o
e e ——————_]
Focus business FY2025 rd: i
investment more
o ¥267 bn ¥ We will increase production capacity for Photomask for
Semiconductors.
¥" We plan to start operation of the glass core pilot line at
Business investment Kuki Plant at the end of 2025.

122

FY2025 Digital Interfaces
Infrastructure ‘ ‘ i i
investment  _/ Capital expenditures v S_cheduled to be_g\n mass production of the new optical
(Including updating film production line at Mihara West, currently under
facilities, ete.) ‘ 145 construction this fall.

This page is the last document of my presentation. Here we discuss growth investments.

We have already presented the bar graphs on the left and in the middle, the JPY390 billion in growth and
infrastructure building investments from FY2023 to FY2027 and the 2-year progress from FY2023 to FY2024.

In addition to that, we already expect to invest JPY80 billion in capex in FY2025. In addition, we plan to
aggressively invest in our businesses.

As an example, as written on the right side, in the area of information security, as we announced recently
(June 18, 2025), we will make Rubicon SEZC, which is engaged in ID authentication services for governments,

especially in Africa, a subsidiary this month.

We also continue to invest aggressively in semiconductor-related areas. A pilot line for glass cores, a back-end
process for semiconductors, is also scheduled to begin operation this year.

In the digital interfaces business, investment in optical film facilities is progressing, with operations scheduled
to begin this fall.

That is all for my presentation. After this, we will explain the six focus business areas.

Wakabayashi: We will now move on to the explanation of each business. First, Mr. Numano, Senior Corporate
Officer, will explain about the information security business.
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Business Overview DNP I

The Information Security business is essential for a smart society where all people and objects are connected safely,

securely, and comfortably.

In a connected society where people and objects interact in both virtual and physical spaces, DNP strives to create an environment where everyone can live
comfortably, safely, and securely without being aware of it. With a strong history of responsibly managing personal information, along with the technical
expertise and operational capabilities gained as Japan's leading smart card vendor, we have integrated manufacturing and services to evolve our business
and become a trusted partner for our customers. By leveraging the knowledge acquired from our information security operations in Japan, we are expanding globally,
particularly focusing on investments in emerging markets that exhibit promising population growth and economic development.

Main Products and Services in the Information Security Business

Smart Cards and Digital Keys y = @ BPO

Since we developed rewritable smart cards in BPO (Business Process Outsourcing) services
manage a company's business processes and
help customers optimize their business
operations. We provide a variety of high-value-
added services in a secure environment, offering
a one-stop solution.

Ll 1983, we have become the leading domestic
oDy i |i i vendor of smart cards. Additionally, using our

; : advanced cryptographic key technology, we offer
a digital key platform that allows users to lock
and unlock cars, homes, lockers, and other
devices with their smartphones, For automotive
applications, we adhere to the industry
standards set by the CCC*,

* COC: Car Conneclivity Consorium

Factory Security and 3D Secure

In recent years, there has been a significant
increase in cyberattacks targeting factories. We
offer solutions for these facilities by utilizing
our expertise in security measures, proven at
our smart card factories and other sites.
Additionally, we provide 3D Secure, an online
credit card authentication service that has
grown in popularity since it became mandatory in
Japan at the end of March 2025,

i

Al Review and Al-Ready Data

. We are offering businesses that utilize Al. Our
Al review service automate and streamline
proofreading and review tasks for marketing
materials, as well as terms and conditions.
Furthermare, we are focusing on our Al-Ready
Data service, which use Al document structuring
technology.

13

Numano: Thank you very much for taking time out of your busy schedules to join us today for IR-Day. | am
Numano, Senior Corporate Officer, Information Innovation Operations.

Today, | will explain DNP's information security business, including an overview of the business, business
history, examples of DNP's strengths and market share, growth market initiatives, market environment, and
growth strategies and performance trends.

DNP's information security business is the foundation for a smart society where all people and objects are
connected safely, securely, and comfortably. In a smart society where people and objects are connected in
both virtual and physical spaces, we aim to realize a society where everyone can live comfortably, safely, and
securely without being aware of it.

In addition to our long track record of strictly handling personal information and our technological and
operational capabilities accumulated as the top smart card vendor in terms of market share in Japan, we have
evolved our business through a combination of manufacturing and services, which is the driving force behind
our continued selection by customers.

We are also expanding our business globally based on the know-how we have accumulated in Japan in the
information security business and are particularly focused on investment in emerging countries with
population growth and economic development potential.

Next, | will explain the main products and services of our information security business. As for smart cards,
we have established the leading position as a smart card vendor in Japan since 1983, when we developed
rewritable smart cards.

Furthermore, based on encryption key technology, we offer a digital key platform that allows users to
lock/unlock their cars, houses, lockers, etc., with their smartphones. For automotive applications, we adhere
to the standard specifications established by the Car Connectivity Consortium (CCC), an industry organization.

Support
Japan 050.5212.7790 _— SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com == Asia’s Meetings, Globally

11



Business process outsourcing (BPO), a total outsourcing of corporate business processes, optimizes clients'
business processes, combines a wide variety of services, and provides one-stop, high value-added services in
a robust security environment.

In recent years, cyber damage at factories has skyrocketed. DNP provides solutions for factories by leveraging
its expertise in security measures at its own smart card factories and other facilities. In addition, we also offer
3D Secure, an identity authentication service for online credit card payments, the adoption of which has
become mandatory as of the end of March 2025, accelerating its widespread use.

DNP is also developing Al-based businesses. We focus on Al review services that automate and streamline the
proofreading and review of clients' promotional materials and policy clauses, as well as Al-Ready Data service
that utilizes Al document structuring technology.

History of the Business DNP I

We have gained extensive expertise in security-related businesses over approximately 150 years since the industry's

inception.

Since our founding in 1876, we have grown our business through a practice known as "expansion printing."
Qur printing operations have always involved handling confidential information, such as pre-release product
details from customers, and manufacturing printed materials in a highly secure environment. In today's world,
the three key elements of "confidentiality," “integrity,” and "availability" are crucial to information security.

We are committed to maintaining and enhancing these principles, and through years of accumulated expertise,
we have developed advanced IT/OT" technolegy. This technology serves as the foundation of our information
security business.

Towards and environment where everyone
can live comfortably, safely, and securely
without being aware of it

® 2025 Made Rubit SEZCa lidated subsidiary

*IT: Information Technology
OT: Operational Technology

® 2024 Connectivity verification of distributed ID with MUFJ Bank and ia-based Meeco
® 2023 Started Al-Ready Data business

® 2020 Started provision of digital key platform for automobiles

® 2016 Started lion of cyber for ing pe to address cyber attacks

® 2014 Business and capital alliance with MKSmart, the largest smart card manufacturer in Vietnam

® 2010 Undertook operations to convert a major life insurer to a joint stock

® 2010 Made Intelligent Wave (IWl) a consoli idiary ing pay y security products
® 2001 Started supply of SIM cards for mobile carriers
® 1983 Developed re-writable smart cards
® 1973 i d k for mass production of
stripe plastic card I.w,

® 1946 Printed Bank of Japan notes (banknotes) ————

® 1899 Printed Osaka Municipal port construction bond o g’%ﬁfﬁ
certificates & m

® 1876 Founding of Shueisha, DNP's pred 14

INTELLIGEMNT WAVE INC.

This section describes the history of our information security business. Throughout its nearly 150-year history,
DNP has been involved in businesses requiring security technology since its early days and has accumulated a
great deal of know-how.

DNP was founded in 1876 and has expanded its business through expansion printing. In the printing business,
we have long been entrusted by our customers with confidential information, such as product information
prior to launch, to produce printed materials in a highly secure environment.

Today, the three elements of information security are Confidentiality, Integrity, and Availability, and DNP
strives to maintain and improve them. Advanced IT (information technology)/OT (operational technology)
technologies acquired through years of accumulated know-how support DNP's information security business.

Starting with the manufacture of printed materials with anti-counterfeiting technology, such as banknotes
and public bond certificates in the early days of the industry, DNP developed rewritable smart cards in 1983,
began supplying SIM cards to mobile carriers in 2001, and in 2010, consolidated Intelligent Wave Inc., which
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deals with payment systems and security products, became a consolidated subsidiary. In 2016, DNP began
operating the cyber knowledge academy, which trains personnel to counter cyber-attacks.

In addition, DNP has launched new services and businesses, such as a BPO business by undertaking operations
to convert a major life insurer to a joint stock company in 2010, the provision of a digital key platform for
automobiles in 2020, and the launch of an Al-Ready Data business in 2023.

In our global business, we are also accelerating our global operations, including a business and capital alliance
with MKSmart Joint Stock Company, the largest smart card manufacturer in Vietnam, in 2014, a distributed
ID connectivity demonstration with Meeco Planet Pty Ltd. of Australia in 2024, and just recently, we made
Rubicon SEZC a consolidated subsidiary.

More information about Rubicon SEZC will be explained later.

Our Strengths DNP I

We have developed our business by leveraging our three strengths—(1) proprietary ICT and security technology, (2) robust
security framework and (3) one-stop service—and have earned the trust of our customers through our many years of
experience.

(1) Proprietary ICT and security technology (2) Robust security framework (3) One-stop service

T —_
A Y B “—

We have developed unique ICT and security technologies Our manufacturing and developmeni sites across Japan We provide one-stop services ranging from consulting o
through the development of smart card operating systems  have eslablished advanced and robust security systems that pravision of solutions and operation in many industries,
and manufacturing process design, These innovations have combine hardware measures such as surveillance cameras including finance, manufacturing, retail, infrastructure, and
been applied to the development of security software, and access restrictions with software measures such as the public sector.
management of cryptographic key, product development, cyber aftack countermeasures and thorough employee
and manufacturing technologies, earning us international training. We have also obtained the highest ratings for
acclaim. Qur team consists of approximately 1,800 ICT business continuity and risk management. | Consulting phase
professionals. -

I - s ~ instoetn clma | || Erasthama A
Authentlcamtm and ID Cybersecurity sy e sacurty | | vacus samewarks
managemen ) . ) =
Online identity verification Endm"_“ security, cracking v % Ji'i *2\_: L

\_services, smart card readers \_prevention ) s

E * * Solution provision phase

' e s ~ e
Monitoring and Cryptographic key . P
management management oo Ti'mmm-ﬂw = Srymical maazures | | Technicsl memsures cegarizational
Surveillance cameras/ Cryptographic key management measures

ryplog ey manag E.\
Lsystems‘ access gates ksyslems hardware security modules ) % . o b
* 0

( i (" Security consulting and ) iTae E..i& | opsrationai suppart phasa|
loT and devices education ) ISR - ove
MFC tag authentication, loT Information security consulting, 3 Deticaied moda Fr‘ e sysion Sacunty operstians DuiBouIEing Mainlenans ang
platform, digital keys. human resource development and EEe = " el Lo 15

- ! \_training programs J WA

DNP's information security business leverages the three strengths of (1) proprietary ICT and security
technologies, (2) a robust security structure, and (3) one-stop service, and over the years has gained the trust
of customers and achieved a wealth of results.

First, let me explain (1) our proprietary ICT and security technologies. DNP's unique ICT and security
technologies cultivated through smart card OS development and manufacturing process design have been
expanded to security software development, encryption key management, product development, and
manufacturing technologies, and are highly regarded internationally. We have approximately 1,800 ICT
specialists.

Next is (2) a robust security system. We have manufacturing and development sites across Japan, which have
advanced and robust security systems, both in terms of hardware measures, such as surveillance cameras and
entrance restrictions, and in terms of software measures, such as cyber-attack countermeasures and
thorough employee training. It also has the highest rating for business continuity and risk management
aspects.
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Finally, (3) one-stop service. We provide one-stop services from consulting to solution provision and operation
in many industries such as finance, manufacturers, retail, infrastructure, and public sector.

Market Share (Example) DNP I

We are a global leader in smart cards, which is vital for ensuring safe and secure payment transactions. In Japan, we hold

the largest market share in both manufacturing and issuance of these cards. Additionally, we offer authentication services,
such as FEP™, for online payments, which significantly supports the government's efforts to promote cashless transactions.

_ FEP'
We have the leading share of Intelligent Wave (IWI, part of the DNP Group)
smart cards in Japan has the leading share in Japan

Other
Companies

Other
30%

Companies
45%

Number of dual interface cards
manufactured in Japan

Number of major credit card companies
using the technology (surveyed by IWI)
Excerpt from Fuji Chimera Research Institute, Digital ID/Authentication Solutions * Abbreviation of Front End Processor, a system that connects to card companies and

Business Market Research Handbook 2024 various payment networks, and authenticates card usage during card payments.
FY2023 results, volume basis F¥2023 results 16

This is an example of the market share of the information security business. We are a global pioneer in smart
cards, which are essential for safe and secure payments, and maintain the top domestic market share of
approximately 55% in the area of manufacturing and issuing smart cards.

In online payments, DNP provides authentication services such as various payment network connections with
card companies for card payment and front-end processors that authenticate card usage, and has captured
approximately 70% of the market share. This has contributed significantly to the government's initiative for a
cashless society.
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Initiatives for Growth Markets DNP I

We have acquired Rubicon SEZC, a company that provides government-ariented ID authentication services for the

registration and authentication of personal information. We will strengthen our efforts in regions such as Africa, Asia, and
South America, where we anticipate significant market growth in the future.

We have made investments in Vietnam MKSmart (2014) and established PT. Wahyu DNP Bureau, a joint venture with Wahyu Kartumasindo
International in Indonesia (2016), among other initiatives.

In July 2025, we acquired Rubicon SEZC Co., Ltd. as a group company. Operating under the Laxton brand, the company provides biometric
1D authentication services mainly to governments in emerging countries, particularly in Africa, It offers a comprehensive range of services that
includes business consulting, registration and authentication of biometric information, software solutions, as well as maintenance and support.
Rubicon has a proven track record, having successfully implemented its services in over 50 countries and regions worldwide.

Through the acquisition of Rubicon, we aim to maximize synergies between the two companies and achieve cumulative sales of
140 billion yen in the overseas government ID authentication service business by fiscal 2030.

Forecast of Government Biometric Authentication Market (Global)
Unit: ¥ bn
20000
CAGR

o Approx. 15% (2023-2028)

Rubicen SEZC's devices and software for registering and
10000 authenticating individuals' biometric information (face,
fingerprints, iris)

Signing Ceremony with Rubicon
Corporation Amsterdam, Netherlands
June 17, 2025

5000

0
FYy2023 FyY2024 FY2028 — -
National ID cards and voter registration cards issued instantly on site 17
Source: Datalntelo Solutions LLP

I will now explain our approach to growth markets in the information security business. We have been working
in the smart card field in overseas markets, including investment in MKSmart, Vietnam in 2014 and the
establishment of PT. Wahyu DNP Bureau, a JV with Wahyu Kartumasindo International, Indonesia, in 2016.

This month, we have announced the acquisition of Rubicon SEZC, a company who runs business under the
Laxton brand, biometric-based identity authentication service for governments in emerging economies,
primarily in Africa. Rubicon SEZC, which provides one-stop services including business consulting, biometric
enrollment and authentication devices, software, maintenance and support, which have been introduced in
more than 50 countries and regions around the world, has become a group company.

Through the acquisition of Rubicon, we aim to maximize synergies between the two companies and
strengthen our efforts in regions such as Africa, Asia, and South America, where future market growth is
expected. We aim to achieve cumulative sales of JPY140 billion by FY2030 in the ID authentication service
business for overseas governments.
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Market Environment DNP I

The information security market is expected to experience stable growth due to ongoing digital transformation, an

increase in cyber-attacks, a rise in online payment transactions, and shortage of labor.

Forecast of Domestic ) . Domestic Online Payment Domestic Corporate . 5 .
Shipments of Vehicles Domestic Plant Security Transaction Volume Al-Ready Data Market Domestic Non-IT BPO Global Financial Card
Equipped with Digital Keys Market Forecast Forecast Forecast Market Forecast Market Forecast
CAGR CAGR CAGR CAGR CAGR CAGR
Approx. 6% (2024-2028) Approx. 23% (2024-2028) Approx. 14% (2024-2028) Approx. 53% (2024-2028) Approx. 3% (2024-2028) Approx. 5% (2024-2028)
Unit: 10k units Unit: ¥ bn Unit: ¥ tn Unit: ¥ bn Unit: ¥ tn 30 Unit: bn cards
300 140 70 25
120
120 60 25
250
. 100 20
50
200 a0 20
80 40 1.5
150 60 15
60 30 10 .
100 1
40 20 40
50 20 10 20 0.5 5
0 0 0 0 I 0.0 0
FY2024 FY2028 FY2024 Fy2028 Fy2024 FY2028 FYz2024 FY2028 FY2024 FYy2028 Fy2024 Fy2028
Market forecasts are calculated based on DNP's own estimates added to the references.
* Referances: Statistics Bureau, Ministry of Internal Affairs and Communicalions; Ministry of Economy, Trade and Industry, ete. 18

| will now explain the market environment for the information security business. In the information security
market, stable growth is expected to continue against the backdrop of social issues such as DX, increasing
cyber-attacks, increasing online payment transactions, and labor shortages.

As an example, domestic shipments of automobiles equipped with digital keys are expected to grow at a CAGR
of 6%, the domestic factory security market at a CAGR of 23%, the domestic online payment market at a CAGR
of 14%, the domestic Al-Ready Data market at a CAGR of 59%, the domestic non-IT BPO business market at a
CAGR of 3%, and the global financial card market at a CAGR of 5%.
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Growth Strategy and Performance DNP I

Growth Strategy

» Provide high-value services to the market by effectively combining products and services.

# Increase market share by leveraging the strengths of DNP's information security business and fostering collaborative
relationships with partner companies.

¥* Encourage proactive investment in promising markets, such as emerging countries that are expected to experience
population growth and economic development.

Information Security Business Sales Plan o
L 0, v
Comparison indexed to FY2024 as 100 CAGR: Approx. 7.0%
117
115

130

100

FY2024 result FY2025 target FY2026 target FY2027 target F'Y2028 target 19

The three strategies for future growth are as follows:
One. provide high value services to the market by effectively combining products and services,

Two. Increase market share by leveraging the strengths of DNP's information security business and fostering
collaborative relationships with partner companies, and

Three. Encourage proactive investment in promising markets, such as emerging countries that are expected
to experience population growth and economic development.

Based on these three growth strategies, we are targeting 130 in FY2028, based on FY2024 sales of 100, for a
CAGR of approximately 7%.

DNP's information security business has been growing steadily in Japan and abroad, contributing to solving
social issues, backed by its nearly 150-year history and technological capabilities.

Under the brand statement, "Creating future standards" we will continue to take on the challenge of realizing
a safe and secure society.

Thank you for your attention.

Wakabayashi: Next, Mr. Murakami, Senior Corporate Officer, will explain about the photo imaging business.
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Business Overview: Our Main Products and Services

We utilize the coating technologies we have developed through printing to plan, develop materials, manufacture, and
sell a wide range of imaging products and services through our manufacturing and sales bases in Japan, North

America, Europe, and Asia.

Murakami: | am Murakami, Senior Corporate Officer, Imaging Communications Operations. Thank you.

Dye-sublimation Thermal Transfer Printing Products

DNP-branded photo printers and medias

= Dye-sublimation thermal transfer printing
media

« Dye-sublimation digital photo printers
- DS620: 4 x6"
- D5&20: 8x10”
- DS820DX: 8x 10" Double-sided multi-function
- RX1HS: Emerging market model

\

a

e T

' S
+« Theme park photography (Colorvision, etc.)
« Fan photo booth (Innovative Foto, etc.)

« Event photography system (sharingbox, etc.)
+ Ki-Re-i ID photo booth

- DNP facial image collection service
- Profile photo service

Photo Services and Solutions

DNP I

22

The imaging communications operations applies the technology cultivated in printing to product planning and
material development. Through our manufacturing sites and sales offices in Japan, North America, Europe,

and Asia, we develop a variety of imaging-related products and manufacture and sell products that meet local
requirements.

The main products of the photo business are dye sublimation thermal transfer printers and media for photo
printing and photo service solutions. Photo service solutions include theme park photo and fan photo booths

in North America, photography systems used for events in Europe, and ID photo booth “Ki-Re-i” in Japan.
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Products with Leading Global Market Share

Dye-sublimation thermal transfer printing media for photo printing is widely used worldwide for digital image output.
We have expanded our business by establishing overseas bases and through mergers and acquisitions, maintaining

a global market share of approximately 70%.

2004
2005
2006

2007

Started fundamental consideration of dye-sublimation thermal
transfer printing media through the application of printing
technology

Started photo business in the United States

Started photo kiosk printing business in Japan

Acquired photo business from the Konica Minolta Group
(strengthened our sales sites)

Started photo business in Europe

Acquired digital photo printer business from Sony
(strengthened our development capabilities)

Established manufacturing site in Malaysia
Established a photo division at DNP's Shanghai Group company

Acquired all shares of US-based Colorvision International
(strengthened “Kotozukuri,” experience-based value creation)

Acquired all shares of Belgium-based Sharingbox
Established sales site in Spain

DNP I

23

Dye-sublimation thermal transfer printing products for photo printing are widely used globally for digital
image output applications. DNP has expanded its business by establishing overseas manufacturing sites and
sales offices and through mergers and acquisitions, and maintains approximately 70% of the world's top

market share.

We began basic studies for dye-sublimation thermal transfer technology in 1981 and initially sold media on
an OEM basis. In 2005, DNP began manufacturing and selling under the OWN photo brand of DNP, followed
by several mergers and acquisitions, and the expansion of its manufacturing and sales bases.
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Global Sites and Supply Chain DNP I

We operate over 300,000 printers in more than 100 countries around the world through distributors and sales agents.
Annually, we provide over 4.8 billion photo prints, and our strengths include product development that reflects market
trends and optimal production efficiency.

Production and sales

+ DNP Imagingcomm Europe :
Development and sales Production and sales

- Imaging Communication - DNP Imagingeomm America
* DNP Photo Imaging Jagan Canoord Plant

- DONP D System - Prttsbaurgh Plant
+ DNP hallyhosk Co., LTD - Balem sile
- Cdando site
N a Distributors
¢ Sales - ;
Sal
Parta o) O T alem " Sales-agents
Madid @ {Shanghai} Co., Lid. Pitisburgh
L * Conoord
okyo
Shanghai * * Orlando
Manufacturing 2 Retaijlers
. + DNP Imaging Comm B
=ss..r Gudang (Sayama Plant, Okaysma i Number af BNP printsrs shipped
Plant) [ i
nt) Cumulative total of
_ 680,000-unis
Sales Production and sales
+ DNP Phato Imaging Europe + ONP Imagingoomm Asia
Consumers
Sales . s of media
+ DNP Phota Imaging Sgain : ahf)

& Approx 4.8 billionyes

DNP's strengths in the photo business lie in its technology for uniformly applying dyes and pigments to thin
films at high speed, its media printer development capabilities, and its global manufacturing sites and sales
offices and sales network that other companies do not have.

Through its sales companies and distributors, DNP operates more than 300,000 printers in more than 100
countries and regions worldwide, providing approximately 5 billion photo prints annually. The installed
printers print more than a certain number of sheets per day, depending on the location, and this is the source
of sales and profits for the photo business.

To meet demand in each region, we ship products from our plants in Concord, North Carolina in North America,
Johor Bahru, Malaysia in Asia, and Haarlem near Amsterdam in the Netherlands in Europe.

We also have sales offices in the U.S., France, Malaysia, and China to support the sales of our distributors in
each region.
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Number of photo prints worldwide (4x6” equivalent) DNP

The global photo print market is declining, including silver halide method, while dry processes such as dye-
sublimation and inkjet are on the rise. Dye-sublimation offers advantages for small-batch and on-demand printing.

(Unit: bn print)
70

D W
60 H Dry et

50
35.3
40

rx
o.o-t-.""".
.

30 esmace il " oo-oo-n.--o.-
sevas

20

10

0 .l e .s . .o .e - .o .. . 3

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

2028

From Schoeller, Robinsan Report. Forecasts from 2022 and beyond.

25

The following is an explanation of the scale of photo imaging business. The global photo print market has been
gradually declining since its peak in 2000.

Furthermore, the market was severely hurt by the COVID-19 pandemic, but has gradually recovered since
then. We estimate the market to be about 50 billion sheets per year in what we call 4 x 6 (inch size) K-format.

Conventional silver-halide mini-labo, which are described as wet, have issues such as aging mini-labo and
disposal of chemicals, and are being replaced by dry methods such as dye sublimation thermal transfer, inkjet,

and |

aser.

Among these, dye-sublimation thermal transfer has advantages in terms of ease of maintenance, portability
due to its light weight, quick start up and on-demand operation.
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Photo Imaging Growth Potential DNP I
160 160
6.7% CAGR

140 3.1% CAGR 140

120 120

100 100

80 80

60 60 121

100 103 13 107

40 40

20 20

0 0

FY2024 FY2025 FY2026 FY2027 FY2028 FY2024 FY2025 FY2026 FY2027 FY2028
Operating Profit
Growth potential indexed to 2024 as 100 26

This indicates the growth potential in the operation's photo business. We expect sales to grow at an annual
rate of 3.1%, taking FY2024 as 100. For profits, we project an annual growth rate of 6.7%.

The details are explained on the following pages.

Future Growth Strategy DNP I

Bring smiles & peace of mind across the world by realizing various ideas.

Target sales growth rate: 4.5%—5% Challenge areas aimed for further growth

New application of thermal
transfer printing technology
- New thermal transfer products

+ China, India, Middle East, Africa + For apparel, healthcare, etc.

Expansion of emerging markets

New markets

Target sales growth rate: 7%—8%

Expansion of
region/application

Photo-relajed products and services Photo systems
0 Dye-sublimation thermal transfer . + Added vdue products in the photo- i) + Platforms for new services
.uE) printers [ related nmfarket -
T . Strelngihening of branF! !) Dye-sublimation thermal transfer
E - Region-based promotion strategy ol printers

+ Photo printers for new applications
Dye-sublimation thermal transfer P e
0 printing media 'y ; Dye-sublimation thermal transfer
;ﬁ - Region-based pricing strategy printing media EXpaﬂSiOl‘l of
+ Capturing competitors' business =~ + High value-added products value prOVided
=

Existing products and services New products and services 27

The imaging communications operations is working daily to “Bring smiles and peace of mind across the world
by realizing various ideas” as its business purpose.
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In printers and media, the base of our business, we will expand our sales region, especially to China, India, the
Middle East, and Africa, which we have not yet fully reached, aiming for a sales growth rate of 4.5% to 5%.
We will strengthen our activities, including the establishment of new bases.

In the photo-related market, which is expected to grow in the future, we will also focus on high value-added
markets. By combining our strengths in media and printer development know-how, we hope to expand the
market by offering new ways to enjoy photography.

We will secure print volume in L-format and K-format, the base of our business, and focus on the development
and sales of value-added products that expand on traditional photography, such as calendars, greeting cards,
and photo books.

We hope to take a leadership position in the dye-sublimation thermal transfer market by providing consumers
with unforgettable special photos.

As a new challenge, DNP will also apply its thermal transfer technology to develop products in the fields of
apparel and healthcare.

Response to the Growing Photo-Related Market DNP I

Unit: US$ bn

30 R
- CAGR ] With the rise of smartphones, the number of

257
4.2
22,8 L. . .
Aon 197 2ii I I I I photos taken globally is increasing. There is a

ch
& 273

20 181 184 - > :
8. s 196 16.8 growing demand for preserving special moments
F I | I I I and memories in photo books and calendars.

1w Global Size of Photo-Related Market

5 CAGR: 6.7%

* Sumveyed by IMARG Services Private Limited {2022)

The introduction of the new printer will enhance our product
lineup with high-quality, value-added photos.

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

. Providing consumers with a range of phOtO print Large double-sided print  Crease mechanism Vertical cutter
3 ~ ideas in one compact unit through the features of
- high-quality dye-sublimation thermal transfer
=== printers, now enhanced with new functions.

Delivering your favorite photos to the world in various formats

28

Here you see the growth potential of the photo-related market | just described. Photo-related products, as |
mentioned earlier, are expected to grow at an average annual rate of more than 6%, and we intend to further
expand this market by offering new photo-related products.

The DS820DX, launched last year, is a pioneer in this field, offering in a single printer new photo-related
products: large double-sided printing, crease mechanism for photobooks, and vertical cutter function for
printing various sizes. This new approach has already proven successful in the North American market.

By combining the functions of new printers with media, our desire is to continue to provide consumers with
unforgettable special photos, and to continue to deliver this experience to the world.
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The photo imaging business is carried out with sales activities under DNP's own brand. Along with product
development, we also create promotional videos for brand awareness activities and work with partners
around the world to promote the joy of photo printing to consumers.

Our Promotional Video DNP I

P

f
with personalized high-quality'photo print merchandise.

Last year, in addition to the video you are about to see, we produced promotional videos for Mother's Day,
graduation season, and other peak seasons. These have been viewed millions of times in total, leading to
increased sales in actual stores, and has been highly acclaimed.

| will conclude my presentation by showing you that video. Thank you for your attention.
Video: (Explained in English)

Wakabayashi: Next, Mr. Miyazaki, Senior Corporate Officer, will explain the mobility business.
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Market Overview DNP I
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Miyazaki: | am Miyazaki, Senior Corporate Officer. | would like to explain about our mobility business.

First, let me give you an overview of the automobile market, which is the main market for our mobility
business. Despite the impact of the Lehman Shock, the new coronavirus, and the shortage of semiconductors,
global automobile sales have grown by about 2% over the past 20 years in the market as a whole.

For the upcoming year 2030, the market is expected to grow by roughly 1% to 2%, although there are several
projections. The growth rate itself is not very high, but it is a huge market.

In addition, the most important characteristic of this market is that it is undergoing a once-in-a-century
transformation. This is mainly due to rapid changes in environmental regulations, electrification, automated
driving, communications and software. This huge market transformation provides a great leap forward for
DNP, which is why mobility businesses are positioned as a focus for DNP.
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Business Overview DNP I

Mobility is a focus business. We will expand our products and businesses by leveraging the strengths of All DNP (including

the three business segments and collaboration with external partners) with decorative films as our main product.

wmmmhwmnmm&mwm

E Information Security

areas by leveraging DNP's
accumulated know-how,
technologies, and skills

Semiconductors

P&l Innovations ‘ Photo Imaging ‘
e Growth in performance through
Mobility ‘ ] active growth investment
Life & =
& Industrial High- Performance ROE > 10%
Materials Income CAGR > 5%
Expanding business into growth ‘ Digital Interfaces ‘

Life & Healthcare
Expansion of products

Industrial High-Performance Materials Mobility m

_ S i AN - grtl‘?l ﬁ_lm: ) Interior decorative films

- . - Electronic aevices - Interior and exterior

~ : d
W : L - Molds/molding films and parts
: o= - ICT/security, etc. - Software and services
Battery pouches Photovoltaic modules Decorative films 32

This section provides an overview of DNP's mobility business. The mobility business is part of the life &
healthcare segment of the three segments, and as | mentioned earlier, it is positioned as a focused business
in DNP's portfolio.

This mobility business has developed on the basis of decorative films for automobile interiors, where we have
been doing business for a long time. DNP's interior decorative films have been highly evaluated by customers
and have been continuously supplied to the market by combining DNP's unique design and high printing
technology.

Furthermore, by incorporating the core technologies of All DNP, such as optical film and electronic device
technologies from the electronics segment, as well as ICT and security technologies from the smart
communication segment, we are now preparing to expand into exterior components and, most recently, from
software to services.

The above is the overall picture of our mobility business.
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Business Strategy: Development of Decorative Films DNP I
Responding to market changes by leveraging the strengths of All DNP

Monomaterial
Interior film Recyclable
- Polypropylene (PP) Top coat
( Warketvends ) e v
rinting

Film substrate (from ABS to PP)

Environmentally
friendly

Exterior film §
- Two-tone roof {bfnu. ';-t‘q.‘:;\m
- Paint substitute
- Lighting

Digital
interfaces
and HMI

Display on

Light-transmitting film
- Seamless design
- High-end HMI

Market share
Aim to grow from 20% now to 50% or more Display off

Reference)
Decorative parts process

Decorative o ;
P » Molding Assembly

This is followed by an explanation of the strategies for individual products and themes.

33

First, let me explain the development of our decorative film business. In the area of interior decorative films,
we have been promoting our business based on our design and high printing technology.

Currently, we have been developing and mass-producing new commercial products to respond to recent
market changes, especially environmental responsiveness and digital interface and HMI (Human Machine
Interface).

The first major development is mono-materials and recyclable commercial products. DNP has succeeded in
mass-producing decorative films based on polypropylene, a highly versatile material for automobiles, and has
received inquiries from customers.

Second, we are also developing and mass-producing body paint substitute exterior films, which are in
increasing demand from the viewpoint of CO; reduction. There is currently an increasing demand for exterior
decorative films for application to two-tone roofs. More details will be provided later.

Third, as a response to HMI (human machine interface), on mass production of light transmissive decorative
films is now in sight. This is a special film that, when the power is off, it is a highly designed panel, and when
needed, it is transparent to provide a clean display of the necessary information.

These businesses are decorative film businesses that we design ourselves and deliver to our customers in film
form.

Support
Japan 050.5212.7790 _— SCR'PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com == Asia’s Meetings, Globally

27



Reference) Advantages of Exterior Decorative Film:

Example of Two-Tone Roof

First layer
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Process time

==
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Without
Second
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=
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=
=
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£
=

Process time
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= >

TOkg/vehicle

30 minutes/vehicle
(2 people)

Total
10kg/vehicle 10kgivehicle
. . 10 minutes/
10 minutes/vehicle (2 people) praT

: 30 minutes/vehicle
&= 5 hoursivehicle (2 people)

DNP I

Total

70kglvehicle

f 6 hours/vehicle

Advantages of using film

1. CO; reduced by 85%
2. Steps reduced from 3 to 1

i13. Improved design and functionality

v

* CO, emissions and process time researched by DNP 34

| would like to explain one example of the exterior decorative film | just mentioned. The figure shows a
comparison of the process for a two-tone roof, between the current painting process and a process that
employs an exterior film, which has become popular recently. Three steps were conventionally required: first
the first base color was painted, then the masking was applied, then the second color was painted on the roof,

and then the masking was removed.

On the other hand, with the film application method, a two-tone roof is completed simply by applying the

required film to the roof.

As shown in the lower right-hand corner, this reduces CO; emissions by 85% and the number of processes
from three to one when compared to the conventional painting process. We also believe that this will
ultimately contribute to cost reductions. Another major advantage of film is that it can impart design and

functionality that painting cannot. As a result, demand is currently increasing.
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Business Strategy: Expansion to Molded Parts

Responding to market changes by leveraging the strengths of All DNP

Utilization of recycled materials and environmentally friendly materials

— DNP Tamura Plastic —

N

-~ ——

— DNP Hikari Kinzoku I

=56

HIKARI METAL INDUSTRY CO.,,LTD. {jeined the Group in
February 2025) = See next page for details

Reference! Decorative parts process

( Market trends ) ’

friendly

Digital

interfaces

and HMI

Environmentally

Waste” &%
plastic

Decorative i :

| will explain the second business strategy, the expansion into molded parts.

DNP I
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DNP has mainly focused on supplying decorative films, but has conducted M&A to expand its business domain
to include the manufacture and sale of molded parts in its business.

In addition to DNP Tamura Plastic Co., Ltd., which has already been a group company, Hikari Kinzoku Kogyo
Co., Ltd. was added to the Group through M&A in February of this year. By collaborating with these two
companies, we are developing new products and high-end HMI components using recycled or
environmentally friendly materials in response to changes in environmental regulations, digitalization, and

HMI.
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Reference) Introduction of DNP Hikari Kinzoku DNP I

Strengths rooted in advanced technology for decorative molding and expertise in manufacturing.

DNP Hikari Kinzoku

Automotive switch and display market

* Research by DNP (sales basis)

-
-
Faa High-end HMI
# CAG 8%
2035

2024 2028

Switch panels, data stickers, etc. for
industriallmedical/residential equipment

Headgquarter + 3 plants

: High-end HMI market share
Chinese si't;e s by BN
~1 plant i
oo T 56%
Danyang-Plant-.
LR I 3 ' 40%
Gy ES
There are synergies with DNP's Living Spaces business i Sk e 36

I would like to introduce a little about Hikari Kinzoku Kogyo, which became part of the DNP Group and changed
its name to DNP Hikari Kinzoku Co., Ltd. in July.

DNP Hikari Kinzoku is a company that primarily manufactures and sells automotive molded parts. Since its
establishment in 1950, it has long established a strong position in the market by building a relationship of
trust with its customers through its technological development capabilities and high quality. The head office
is located in Nagoya. In addition, this company has a manufacturing facility in China with approximately 260
employees.

Automotive molded parts account for approximately 70% of the company's business, and the company also
manufactures and sells data stickers for industrial and medical equipment. In this business, there are also
synergies with DNP's lifestyle space-related business.

In the market for automotive decorative molded parts, there is a growing need for switches and display parts
with better design and higher precision, so-called high-end HMI, and DNP Hikari Kinzoku is developing its
business by targeting such HMI parts. We believe that synergies with DNP will create further competitive
advantages in the future.
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Reference) Expansion to Molded Parts DNP I

DNP Tamura Plastic DNP Hikari Kinzoku All DNP Synergy

(2022) (2025)

Expansion from decorative film market Expansion to high-end HMI parts collaborating with three business segments
to molded parts market | Sites) Japan: Nagoya; Overseas: Danyang, China and working alongside external partners

Challenging new opportunities by

Let me explain a little about what we are doing in the development of interior molded parts.

In terms of interior-related developments, in 2022, DNP Tamura Plastic introduced a decorative molding line,
entering not only the conventional film business but also the business of molded parts, as shown in the lower
left of the figure.

With DNP Hikari Kinzoku as a group company, we are now able to cover a wider area by expanding into switch
panels, as well as high-end plastic panels and other components, as described in the document. Furthermore,
we are considering expanding into new areas in the future through All-DNP synergies.
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Business Strategy: Challenging New Oppurtunities DNP I

[ Software

DNP’s ICT and security technology and collaboration with partners
M August 2024: Business and
imicware il e
Entering the market for in-vehicle device software and
connected infrastructure development

DNP’s electronics technology

Wireless power supply coil
(while parked and while
| driving)

Self driving

[ Services (MaaS) ]
DNP’s business network and collaboration with partners

EH Ivn Ryukyu Nissan Motor Co., Lid.

%- ik C Ii-rOS June 2025: Franchise agreement

=

Participation in the car sharing business

e
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| would like to explain our challenge to new areas of business. We are also preparing to enter areas that are
undergoing significant change and expansion, particularly in the areas of software, services, electrification,
and self-driving.

First, in the software area, last year we entered into a capital and business alliance with MICWARE CO., LTD.,
which boasts high technological capabilities. This will allow us to enter the business of developing software
and connected infrastructure to be implemented in vehicle devices.

In the service business, this year we signed a franchise agreement with Ryukyu Nissan Motor Co., Ltd. to enter
the car-sharing business using the Citras platform.

In the area of electrification, we are currently developing a wireless power supply coil using our electronics-
related technologies. Our goal is to develop a product that can be used not only for parking, but also for
supplying power while the vehicle is in motion, contributing to electrification and environmental measures.

Furthermore, we are considering entering the field of self-driving systems, which we believe will be
implemented in society as Al advances in the future.

Through these various efforts, we will expand our business into new areas, aiming to realize a smart society
that connects people and society.
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Business Strategy: Transformation of Business Model DNP I

We will develop a thorough understanding of market issues and needs, establishing optimal positions for each product

to deliver high-value products and services.

‘ Automobile manufacturers ‘

4 4 4

[Tt Ju et}

Software and
systems

I Exterior products Optional parts

| merz | IEEETTEEE

Molded parts

Tier 3 |
Decorative films — % ]

Market issues
and needs

Responding to market trends by leveraging the strengths of All DNP 39

| will also explain a little about one of our business strategies, business model transformation.

As | mentioned earlier, DNP is not only in the decorative film business, but is also entering and expanding into
the business areas of molded parts, exterior parts, software, and system services.

Through these efforts, we have created a system that enables us to collect and understand a wide range of
market issues and needs from both tier one and tier two suppliers, as well as automobile manufacturers.

Based on the challenges and needs of that market, we are transforming our business model to provide high
value-added products and services in an optimal position by multiplying All-DNP core technologies.
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Business Forecast DNP I

We aim to grow our business by increasing the market share of existing products, broadening their applications, and

exploring new areas. Additionally, we will actively seek capital investments and pursue mergers and acquisitions to
support this growth.

Aiming to achieve significant growth

by capturing trends in the market
200

Sales
{Comparison indexed to FY2024 as 100)

>- New products and new areas

Overseas sales percentage: Expected to
4 be 70% or more.

al ‘We will also expand into areas other than

100 i automotive in the future.

_____ p— I ——— o
New areas
New molded parts (HMI)

New interior and exterior film products

Molded parts

. . . M Interior decorative films

2024 2025 2026 2027 2028
(Result)
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Finally, | would like to explain our performance targets. We are trying to grow our business by capturing the
changes in the automotive market, which is changing dramatically.

In addition to increasing the market share of existing products, we will promote the business to double sales
by expanding applications and expanding into new areas such as software and services, not only in Japan but
also globally, with a high growth rate of 18% per year for the next five years. For this target, we will
aggressively pursue capital investment and M&A.

Finally, looking toward 2030 and beyond, we would like to take a broad view of the mobility market, not only
the automobile market, and challenge new areas such as new mobility, for example, flying cars, and eventually
the space business.

That is all. Thank you for your attention.

Wakabayashi: Next, Mr. Matsumura, Corporate Officer, will explain about the industrial high-performance
materials business, centering on battery pouches.
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Business Overview DNP I

£ Product I 3 Laminated cell structure Laminated electrode
S — —| Negative electrode

Battery cell Laminated Film

Separator

Positive
electrode

N/ A
Features required for pouches

+ High sealing and airtightness to prevent electrolyte leakage.

* High water vapor barrier property to prevent water from
entering from outside.

+ High moldability to increase battery capacity.

N~

J
Product Lineup
1

+ High insulation to support high voltage and large batteries.

+ Heat resistance and stability at high temperatures to ensure
stable operation in harsh environments.
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Matsumura: | am Matsumura, Corporate Officer, High-performance Materials Operations. | would like to
explain market trends, business plans, and business strategies for battery pouches.

A battery pouch is the outer packaging material of a lithium-ion battery and serves to protect the contents of
the battery. In particular, lithium-ion batteries contain solvent-based electrolyte. The battery pouch is a
component that keeps the electrolyte from leaking out for a long period of time, and also keeps water and
other substances from entering from the outside, with a need of high insulation quality.

The battery pouch plays a very important role in the long-term stable operation of the battery. Applications
include mobile IT applications as typified by smartphones, tablets, and notebook PCs, as well as electric vehicle
applications.
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Products Boasting Leading Share

‘No.1in

Battery pouches for
lithium-ion batteries

Contactless smart card
(Top share in Japan for financial smart cards, etc.)

Residential interior materials
{flooring, wallpapar}

Dye-sublimination
printing media

DNP I
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Our battery pouches are highly regarded in the industry for their long track record and high reliability, and we
boast the top share of the global market.

Electric Vehicle (EV, PHEV, HV) Market Trends: Sales Results

Sales of new electric vehicles are beginning to slow down. China is currently the main driver of growth in EVs and PHEVSs.
In Europe and the US, sales of hybrid vehicles are rising significantly, but the growth of EV and PHEV sales is only
marginal.

DNP I

10 the d 1 10 thousand cars/year China 10 thousand carsfyear Europe 10 thousand carslyear us
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” mEV  =PHEV HV T 1600 700 350
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PHEV 50% 43%| 1.000
. HV 22% 16%) 400 200
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Result ¢ Projection

First, let me explain the market trends for electric vehicles up to last year. The left-hand side shows the actual
(estimated actual) sales of new electric vehicles worldwide, and the right-hand side shows the actual sales
broken down by region.
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With growing environmental awareness, global sales of electric vehicles (EVs), plug-in hybrids (PHEVs), and
hybrids (HVs) are growing steadily at a CAGR of nearly 30% since 2021.

In China, in particular, EVs and plug-in hybrids are growing significantly due to BYD's growth and the support
of car replacement subsidies.

Meanwhile, EV and plug-in hybrid growth in Europe and the U.S. has slowed recently, particularly in 2024,
due to the end of EV subsidies in Germany, and European EV sales were lower than in the same period last
year. Still, hybrids are showing solid growth of more than 20% in Europe and 25% in the United States.

Our battery pouches are mainly used in Europe and the U.S. for EVs and plug-in hybrids as well as hybrids.
Although the battery capacity is lower in hybrids, the increase in the number of hybrids has made a certain
contribution to our pouch volume.

In addition, from 2024 to 2025, sales are expected to increase from last year as users will have more choices
due to the launch of new EV and plug-in hybrid models in Europe and the United States.

DNP I

Electric Vehicle (EV, PHEV) Market Trends: Comparison with Previous IR-Day

Electric Vehicle (EV, PHEV, HV) Market Trends: Forecast

HVs.

and prices decrease

+ Inthe short term, there is a shift away from the previous emphasis on
EVs toward a broader diversification that includes EVs, PHEVs, and

+ From 2027 onward, it is anticipated that EVs and PHEV's will lead the
market as infrastructure improves, the variety of vehicle types expands,

« The postponement of CO2 regulations in Europe and the reduction or elimination of IRA subsidies in the US will
have a short-term dampening effect on ecanomic growth.

+  However, we expect that CO2 regulations in Europe will become even stricter in the future, making the
adoption of EV's and PHEVs essential.

= In the medium term, we anticipate an increase in the adoption of PHEVs and EVs due to the development of
infrastructura, the intreduction of new vehicle models, and reductions in prices.

Here | explain medium- and long-term electric vehicle market trends.

Jgﬂ!‘housand cars/year EV, PHEV and HV Sales Volume 10 thousand cars/year EV+PHEV Sales Volume 2024—2030
o HY 4500 20242027 20272030 CAGR: 15.1%
6,000 SPHEV 4,000 CAGR CAGR Othars
5 E 3,500 us 17.1% 20.6% =
500 ——HEX / ooy |Evrope  166%  18.4%
000 - China  7.3% 5.6%
o 2,500 Eurapa
3,000 2,000 .
2,000 1,500
1,000
1,000 China
500
0 0
2024 2027 2030 Jul Apr Jul Apr Jul Apr Jul Apr Jul Apr Jul Apr. Jul Apr
2024 2025 | 2024 2025 2024 2025 | 2024 2025 | 2024 2025 2024 2025 | 2024 2025
2027—2027 2027—2030 2024 2025 2026 2027 2028 2029 2030
CAGR CAGR Source: DNP's forecasts based on Global Data, MarkLines/national policies, automaker press releases, etc.
EV 16% China is leading the electric vehicle market. It is expected that electric vehicles will
PHEV |  16% 13% become more widespread in Europe and the US from 2027 onwards.
HV 1%, —s In the medium term, the trend toward electrification of automobiles (EVs and
EVs 11% PHEVSs) is expected to continue.
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The graph on the left shows projected sales of electric vehicles by EVs, plug-in hybrids, and hybrids. Since last
year, many auto OEMs have shifted to a diversified strategy that is not solely focused on EVs, but includes
plug-in hybrids and hybrids, and we believe that plug-in hybrids and hybrids will drive the market in the short
to medium term.

The graph on the right shows projected sales of EVs and plug-in hybrids by region and a comparison with last
year's data. In the medium to long term, we forecast growth of more than 15%. China is still expected to lead
the market for electric vehicles, albeit at a lower rate of growth.
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In countries and regions outside of China, the market is expected to grow as users become more likely to seek
out electric vehicles as recharging infrastructure is developed and the number of EV models, including those
in the low-price range, increases.

Furthermore, although there are short-term uncertainties in Europe due to the backdating of CO, emission
regulations, policies such as stricter regulations toward 2030 and a ban on engine cars and new car sales in
2035 are expected to encourage the spread of EVs and plug-in hybrids.

In the U.S., the risk of tariffs and IRA (Inflation Control Act) revisions and repeal by the Trump administration
exists, but policies that encourage the spread of EVs and plug-in hybrids, such as zero-emission vehicle
regulations mainly in California and continued IRA subsidies for battery manufacturing, will remain in place.

Given these factors, we predict that the trend toward electrification of automobiles will remain unchanged
over the medium to long term.

Major Battery Pouch Plants DNP I

In addition to the existing factories, new battery pouch plants are set to start operations in Europe and the United States
between 2025 and 2026. Many of these upcoming plants will be joint ventures or contract-based projects involving
partnerships between battery manufacturers and automobile manufacturers, and stable demand is anticipated.

North America

New (from 2025)

LG Poland LG South Korea/China | I Fo 7ama, Ibaraki Blue Oval SK
SKon-Ford JV, TN

200G+ at New (from 2025) SKon-Ford JV, KY
full capacity Verkor France SKon-Hyundai JV
—_ Skon South KorealChina tg mﬁ:n& — V—
Skon Hungary LG-GM JV E———— e
" 250G+ at
Wity New (from 2025)
LG-Honda JV |I
|
|

\\ full capacity
LG-Stellantis JV

P—— LG-Hyundai JV
lheilh Ly LG Toyota dedicated plant
SKon, GA No.1 and 2
Toyota and Honda newly

a7

adopted pouches

This page shows the distribution of battery plants in the major pouch markets. The world's leading battery
manufacturers are expanding their production bases globally and plan to start operations at new plants after
2025. The plant that will be put into operation in the future will have closer ties with automotive OEMs than
ever before.

In the U.S., automakers and battery manufacturers will increasingly collaborate on battery production.
Examples are the cooperation between GM and LG, and Ford and SK. An example of this is automakers
investing directly in local manufacturing and strategically securing batteries close to their own production,
which we believe will lead to stable demand. Toyota and Honda also plan to adopt the pouch type in the U.S.
through a partnership with LG.

In Europe, AESC plans to start mass production of pouch-type battery plants in the U.K. and France by the end
of 2025. Thus, as new pouch-type battery plants come on line in Europe and the U.S., demand for our pouches
is also expected to remain strong.
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Furthermore, these new plants are designed to be flexible enough to produce batteries not only for EVs but
also for plug-in hybrids and hybrids. We expect this versatility to compensate to some extent for fluctuations
in EV demand, and we anticipate a steady increase in demand for pouch batteries. DNP will respond in a timely
manner to the increase in demand by keeping an eye on these market trends.

Business Roadmap DNP I

Starting in 2025, we will expand our product range in IT-related and ESS areas by incorporating the Resonac Package

(DNP High-Performance Materials Hikone). From 2025 and 2026 onwards, we anticipate that new battery plants will begin
full-scale operations, resulting in a significant increase in sales to Europe and the US.

- 20242028 20242028 FY2024
M Automotive China and other CAGR CAGR: 18.4%
Automotive China IT: Increase in volume due to demand from
20.9%|
SESmIGESS A and other / Automotive A thin, high-capacity models.
M Automotive Europe utomative US S;x':(':‘:;a_ Automotive: Demand was sluggish in the first half due
Japan to excess inventory. However, inventory
BITIESS  tgginer Resonae Packagin : > depletion improved in the second half.
:(DNP High-performance Materials : c
“Hikone) joined the Group ., o
5 FY2025
g; IT: Increase due to acquisition of Resonac
s Package.
Automotive: Market is recovering. New battery
manufacturer plants will startup.
5
2 From FY2026
IT&ESS [yl Steady growth.
= Automotive: Full-scale operation of new plants.
1] Significant growth centered on the US.
Fy2024 FY2025 FY2026 FY2027 FY2028 @
Result Forecast Forecast Forecast Forecast 48

This page describes our business plan for battery pouches. This graph shows the volume plan by application
and, for automotive applications, by region.

In FY2024, demand for IT applications remained steady, but demand for automotive applications was sluggish
in H1 due to excess distribution inventories, reflecting the slowdown in the European and U.S. EV markets. In
H2, inventory adjustment has progressed, and supply is based on actual demand.

In FY2025, the volume of IT and ESS (energy storage system) systems is increasing significantly compared to
FY2024. This is due in part to the integration of the former Resonac Packaging into the Group as DNP High-
Performance Materials Hikone in February of this year.

We will continue to increase our presence in the robust IT/ESS market. This is explained in more detail next.

The automotive application is believed to have bottomed out in FY2024 and is expected to recover, as
distribution inventories have normalized and EV sales have been on an upward trend since last year.

In FY2026 and beyond, as | mentioned earlier, we expect an upward trend as new battery plants begin full-
scale operations in Europe and the United States. In the U.S. in particular, we expect a compound annual
growth rate of over 35%. Overall, battery pouches are expected to grow at a CAGR of 18.4% from FY2024 to
FY2028.
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Expansion of product lineup and synergies DNP I

We believe that our product range will grow through complementary business areas, leading to overall expansion in sectors
such as automotive, IT, and ESS. Our strong patents and technologies will establish a solid barrier to entry, giving us a

competitive advantage. This will enable us to compete effectively against alternative methods, such as prismatic.

[ Automotive applications “ IT applications " ESS applications ] m

] Has top share in automotive and high-end IT products.

! Strong in ESS and holds share in IT (e-cigarettes
@ x ' and middle-end products).

« The two companies hold a combined total of over 800
| patents. — This will discourage other companies from

) | entering the market.

Y 1| + The two companies will combine their manufacturing

| know-how, technology, and development capabilities.

] — This will ensure a competitive advantage over other

| companies.

| Automotive: Maintain high share.

E IT: Expanding into products other than IT

! devices such as smartphones.

E ESS: Build strengths through technological

1 integration and increase volume in line with
| market expansion. 43

Finally, | would like to explain the synergies with DNP High-performance Materials Hikone, which we
welcomed into the Group in February of this year.

The figure here shows an image of the expansion of product areas through integration. DNP has achieved the
top share in the automotive and IT battery pouch market.

DNP and DNP High-performance Materials Hikone have operated in the same IT market. However, while DNP
offers products for high-end smartphones, Hikone has established a strong position in the ESS market, in
addition to its cost-effective product development for middle-end smartphones.

Through this integration, we will expand our product portfolio in all areas of automotive, IT, and ESS to
enhance our market presence and improve the competitive environment.

In addition, by combining DNP and Hikone's technological capabilities, we will continue to manufacture and
develop battery pouches with even higher performance, quality, and productivity. The addition of patents
owned by Hikone to DNP's robust patent network brings the Group's total patent portfolio to over 800 patents.
We will use this as a strong barrier to entry against competitors.

With the addition of Hikone to the Group, we intend to take the battery pouch business to the next level and
achieve sustainable growth.

The above describes the battery pouch for lithium-ion batteries. Thank you very much.

Wakabayashi: Next, Mr. Nakanishi, Senior Corporate Officer, will explain the semiconductor business,
focusing on photomasks for semiconductors and glass cores.
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Semiconductor Business: Photomasks (Semiconductor Front- DNP I
end Processes

Photomasks for semiconductors is our core product in our semiconductor business, a focus business area of DNP.

DNP's Semiconductor-related Products and Services * NIL: Nanoimprint Lithography

Front-end processes Back-end processes

Resin seaing and cutting

Our Products
and Services

- Used o transfer circuits onto
semiconductor wafers

- A structure with a precise circuit
pattern formed on the glass

: "F""‘“"'““ VATl What is a photomask?

surface, it is an important
component essential for
semiconductor manufacturing. 52

Type {metal etching technology) | Photomasks Photaolithography

Nakanishi: My name is Nakanishi, Senior Corporate Officer. Today, | will focus on growth scenarios and
investment plans for photomasks, the pillar of our semiconductor business, and glass cores, the next-
generation advanced semiconductor packaging materials.

First, let me introduce our photomask business. The center of this figure shows our business areas
corresponding to semiconductor processes.

Photomasks are components used in the front-end process of semiconductors. We apply the metal etching
and photolithography technologies we have refined through our printing expertise to deliver ultra-fine circuit
master masks (photomasks). In addition to conventional photomasks for optical applications, we are also
expanding our solutions for cutting-edge processes such as EUV (Extreme Ultraviolet) masks and
nanoimprinting.
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Market Trends DNP I

The photomask merchant market is expected to grow steadily alongside the expansion of the semiconductor market.

(USE bn) Semiconductor Market Actual/Forecasts (USE mn) Photomask Merchant Market Actual/Forecasts
1,000 3,000 .

900 2020-2028 v 2020-2028

800 CAGR: 8.14% 2,500 CAGR: 7.06%
700 e 2,000
800 ==
500 = 1,500
400
0
200 1,000
200 500 phol ma be di o nal ) Y i ls
100 - icon nan| s @ p n, extarnal sales ant) t,
ta TiCOREUELD” ure o 1 the in-h d isions
0 0 — —
2020 2021 2022 2023 2024 2025 2026 2027 2028 2020 2021 2022 2023 2024 2025 2026 2027 2028
Source: DNP estimates based on WSTS/OMDIA data Source: DNP estimates based on SEMI data

The semiconductor market is forecast to expand at a CAGR of 8.14% from 2020 to 2028, driven by growth in Al-related technologies and automotive applications.

The photomask merchant market, which is one of DNP's business areas, is also expected to grow steadily in line with the expansion of the semiconductor market.

While Al-related businesses are currently performing well, businesses related to consumer and industrial equipment are facing sluggish performance. Overall, the market has
declined compared to the previous quarter. Additionally, U.S. tariff policies are anticipated to influence the supply chain, adding to the prevailing uncertainty.

Despite the increasing uncertainty in the semiconductor market, the current photomask merchant market remains strong, primarily due to angoing demand in product
development.

»  The semiconductor market is affected by protectionism and geopolitical conflicts but is expected to continue growing in the medium to long term, driven by Al and EV-related
demand

» We plan to expand our business into cutting-edge areas currently dominated by in-house photomasks.

L i

¥

53

The graph on the left shows actual and forecast sales in the overall semiconductor market, and the graph on
the right shows actual and forecast sales in the photomask merchant market.

The photomask market is divided into two categories: the internal (captive) market, which targets
semiconductor manufacturers' in-house production, and the external sales (merchant) market, which targets
photomask manufacturers like us.

While the semiconductor market is forecast to grow at a CAGR of 8.1%, the merchant market is forecast to
grow at only 7.0%. This is because masks for cutting-edge semiconductors for Al applications are currently
manufactured in-house by semiconductor manufacturers. We view this as an important issue and have
positioned the expansion of our business in the area of in-house mask production as one of our priority
measures.
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Business Strategy DNP I

We aim to achieve sustainable business growth by expanding into cutting-edge areas that are emerging as new markets

for external photomask manufacturers. Additionally, we will strengthen our manufacturing capabilities in rapidly growing
advanced areas and high-volume areas to comprehensively cover the semiconductor market.

Optical ‘ ’ EUV

Technology Node Huge investments are impeding EUV entry Semiconductor manufacturers that have introduced EUV are

manufaclurini Ehnlomasks in-house.

Percentage of Semiconductor Production Capacity in the Optical Area (2024 Wator Basis) NA

| 38% ;| 17% || 16% | 26% - p— " Manufacturers with EUV
A& Milddle arisa acoounting for 60% of optical Brea—y o . g : Focuses the'r. EESEhEEes
Ve ! o = ~ — - -} on the cutting edge
Our existing business area Expanding our business area i
i ; i etk =
4 I‘. fr"l \\f - R 1 Comp icp of basic avaluation for High-NA
}f . Commercialization : ;
| of masks for EUV. 1 h
Volume zone i Advanced area | Progress in outsourcing the previous . | — Cutting-edge area
. | | genaration of EUV macks I
| i R . | Acguisifion of business faundafin thraugh the subcontracting of Rapidus’ NEDQ project
Continuous axlpansmn | Expansion of business to accommodate newly created EUV external sales demand
| of production capacity - . .. |
| ) Commercialization of nanoimprinting |
1 i = 1
& Progress of adoption of nancimprinting “ [
Total cost reduction by partial substittion of EUV :
2 . L A mathed of supporing manufacturars that do not possess EUV processes 4
.8 P > in entering advanced processes. 7 . .»
~ ™ o . 1 =
7 . " —— :_ E—_ 54

This figure outlines our initiatives by technology node, (e.g.,*5nm, 2nm; 1nm = one-billionth of a meter).

The left-hand side represents the conventional (non-EUV) optical area. While EUV lithography is technically
optical, we use ‘optical’ here to refer only to non-EUV processes as the optical area for convenience. In this

volume zone and in the cutting-edge area immediately before EUV, we will steadily expand production
capacity through planned capital investment.

The right-hand side represents the cutting-edge area of the EUV mask. We are developing technology,

equipment, and production systems in anticipation of a shift away from in-house mask production by other
companies, in addition to Rapidus.

For customers who do not have an EUV process, we also offer nanoimprint technology and have established
a system that covers the entire range from the leading edge to the volume zone.
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DNP’s Strengths / Business Growth Story DNP I

We believe that strong partnerships and ongoing technological development are the keys to our competitiveness, and

we will further enhance these areas to expand our business in the semiconductor market.

We believe that our photomask business is based on strong partnerships and continuous technological
development, which are the sources of our competitiveness.

Note: Partnerships with semiconductor manufacturers, equipment manufacturers, material manufacturers, research institutes, etc.

Strong relationships based on partnerships allows
- Flexibility to respond quickly to technological innovations and DN p X
market trends

- Creation of new value through joint development

-
Examples of results of partnerships
- Nanoimprinting development : KIOXIA, C:an-onN OV maske ang - B
. . e i inti both products t i it
- EUV mask development : imec, Rapldus o masks and nanoimprinting are both product more than a decade of continuous development

- Timely response to the rapidly growing Chinese market : PDMC/X
- Combination of semiconductor technology and photomask technology : ST Microelectronics

Japanese semiconductor companies
- Joint development with other material and equipment manufacturers

55

This section describes DNP's strengths and growth story. The source of our competitiveness is our high-
definition process technology based on printing technology. In addition, we have the flexibility to respond

quickly to market trends and technological innovations, while incorporating outside perspectives through a
wide range of partnerships.

For example, nanoimprint development with KIOXIA and Canon has continued for more than 10 years,
accumulating unique know-how. The knowledge on mask acceptance gained through the JV with
STMicroelectronics has also contributed greatly to the development of outsourced development for Rapidus.
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Semiconductor Photomask Sales Plan DNP I

We will continue to actively invest in this core product of our semiconductor-related business and plan to achieve
growt t exceeds the semiconductor market.

Sales Plan Indexed to 2024 as 100 FY2025 Progress (comparing with previous IR-Day report) Growth Drivers

CAGR: 11.6%
° v Sales vs. FY2022
(FY2024-3FY2028) 15% increase expected as planned Cutting-edge area FY2028 + ¥10 billion s Frz02¢)
cf Semiconductor market: 8.13%
Investment from FY2023 to FY2025

" ; Commercialization of masks for EUV !

Expected to implement ¥20 billion as planned ) bi

Expected to be 10% or overall sales as planned - Start of full-scale mass production ¢
Cutting-edge area in 2027
Masks for EUV Phatomasks for 2nm node EUV

) ii&ﬁfg’negﬁ'&‘;";;ﬁ of 2nm generation > Commercialization of nanoimprinting

- Start of shipment of masks for EUV with the launch ; - ~

of a pilot line at Rapidus K stan of mass production w

- Increase in inquiries from major manufacturers in 2027 \ ~

Nanoimprinting NIL Template

Increase in inguiries from various companies =

start of evaluation work Advanced to volume zone 4 ,
y
Advanced to volume zn:nne-D . Continuous expansion of o
Expected to secure 120% production capacity as ducti it
planned (compared to Fy2022) production capacity

Oplical photomasks

FY2024 FY2025 FY2026 FY2027 FY2028

FY2026-FY2028 Capital Investment Plan: ¥30 billion

Investment targets:
- Cutting-edge area : mass production of photomasks for EUV, accelerated development and commercialization of
nanoimprinting
- Advanced to volume zone : Strengthening production systems to respond to two areas that are expected to continue to expand 56

| will explain our photomask business performance trends and the progress of our growth plan. Taking FY2024
sales as 100, we aim to increase sales by approximately 1.5 times to 155 in FY2028. As a result, our compound
annual growth rate is expected to be 11.6%, which is higher than the 8.1% growth rate of the semiconductor
market.

This is due to our new entry into cutting-edge areas that were previously produced in-house with EUV masks
and nanoimprinting.

The current progress is noted in the center of the page. We expect to achieve a 15% increase in sales this fiscal
year over FY2022 as planned. Investment for growth of JPY20 billion over the three years from FY2022 to
FY2025 is being executed as planned. Regarding cutting-edge EUV mask development, we have succeeded in
2-nanometer resolution and have begun shipping prototypes to Rapidus.

Regarding nanoimprinting, we have received specific inquiries and have started evaluation work. We expect
to achieve a 20% increase in capacity over FY2022 by the end of this fiscal year through steady capital
investment from the leading edge to the volume zone.

We will steadily advance the plan and start mass production of EUV masks for semiconductor manufacturing
and nanoimprint molds in FY2027, which will be a new challenge for us.

We will further invest a total of JPY30 billion from FY2026 to FY2028 to strengthen our product lineup in all
directions, from the volume zone to the cutting edge, to ensure growth.
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Semiconductor Business: Advanced Packaging Material - Glass Core I
Semiconductor Back-end Process DNP

This is a new cutting-edge packaging material for our focus business area, the semiconductor business. It represents an
expansion of our existing lead frame business into the cutting-edge packaging field and is a new business that will drive
next-generation growth.

DNP’s Semiconductor-related Products and Services

Back-end processes

Front-end processes

Qur Products
and Services

DMNP’s Basic Technology and Advanced Mounting Materials for Semiconductors =
Large glass substrate handling technology In ighvpertomance device packages, advanced Advanced packaging Cors g _‘
- LD color fiters , e
! " l arise with the miniaturization and

g production of these substrates—cors substrates 1 (11
. et
ROLiMerassr  (Glass core Gilags subsirales ofler ssvantages auer heir organic
Through- counterparls, making them a promising altemalive.

ilicon via
58

Next, | will explain our new business, glass core, for semiconductor back-end process. Glass cores are the core
material of mounting boards placed between the motherboard and semiconductor chips. It has many through
glass vias (TGVs), which are as thin as the thickness of a hair, and electrically connect the motherboard to the
semiconductor chip.

Organic materials used to be the mainstream, but as packages become larger, glass materials are being
considered for replacement. We are promoting development for mass production based on our strengths in
high-quality TGV formation using our 3D fine patterning technology and large glass substrate handling
technology cultivated in the manufacture of color filters for LCDs (liquid crystal displays).
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Market Trends DNP I

Advancements in Al and chiplet technology, along with larger package sizes, have given rise to a new market for glass

cores. Semiconductor manufacturers are actively moving toward the adoption of glass cores.

Cloud Al Chip Market Forecast Forecast of Average Package Size for Servers
250000 MUSS 20242028 o 170 Indexed with 2018 as 100

AGR: 25.059 T 160

200000 GAGR:25.05% - t -§-CPU
Custom Al chips P 150

[l Gerersil pumese Al chips _— . —=GPU
150000 140
100000 — I 130
. . :

50000
110
i 100
2024 2025 2026 2027 2028 2018 2021 2024 2027 2030
Source: Estimate by DNP based on various materials Source: Estimate by DNP based on various materials

» Against the backdrop of advancements in Al and the growing use of chiplets, package substrates for advanced devices are becoming larger.

> As the size of these substrates increases, issues such as warping, flatness, and rigidity of existing erganic cores have become more apparent. This has created a demand for
glass cores as a potential solution.

» Recently, an increasing number of companies have started testing glass cores in their products, particularly since the second half of 2024, which has accelerated efforts to
evaluate package reliability.

We anticipate that companies will make decisions regarding the adoption of glass cores between the end of 2025 and the first half of 2028,

v

» We will make timely decisions on capital investments in accordance with the accelerating moves by semiconductor manufacturers to adopt glass cores. 59

The graph on the left shows the forecast for the Al chip market for the cloud. A high compound annual growth
rate of 25.05% is expected.

The graph on the right shows changes in package sizes of CPUs and GPUs for servers. As the requirements for
warpage, flatness, and rigidity of organic cores become more stringent for larger packages, glass cores are
attracting attention as a promising solution.

Prototypes for verification have been increasing since H2 of 2024, and a decision on whether or not to adopt
it is expected in H1 of 2026. DNP will respond to market trends by providing prototypes and investing in
equipment in a timely manner.
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Glass Core Sales Plan DNP I

As a new business ready to drive growth in the next generation, we are planning a significant expansion and will launch a

new portfolio within our semiconductor-related operations. We will gradually implement capital investments in line with the
trend of semiconductor manufacturers increasingly adopting glass cores. We anticipate starting mass production in 2028.

PR{IIT[[{s1a@l Semiconductor Manufacturer Trends

- Semiconductor manufacturers are currently conducting evaluations
aimed at mass production application. The decisions on whether to
adopt the technology are expected to be made from the end of 2025
to the first half of 2026.

- Manufacturers are expected to gradually commence mas: Aspect ratio
production from 2028. Glass (=bla)
Our Business Direction =" =2t
- We will gradually prepare for mass production, targeting high added I A
value areas of high aspect ratio and high quality that meet customer
- requirements and where our technological superiority can be

demonstrated.

Development and commercialization centered on collaboration with
FY2026 FY2027 FY2028 FY2029 FY2030 partner manufacturers

From FY2024: We are planning capital investment in line with the movements by semiconductor manufacturers and
substrate manufacturers
Investment targets
- Pilot line: Scheduled to be completed at end of 2025 (Kuki City, Saitama)

- Full-scale mass production line: Planning large-scale investment assuming shift to mass production in 2028 &0

Mass production application of glass cores is assumed to start in 2028 after the adoption decision is made.

Leveraging our proprietary high-aspect-ratio through-glass via (TGV) formation technology, we will complete
a pilot line in Kuki City, Saitama Prefecture by the end of 2025 to verify mass production. As for the current
progress, the clean room has already been completed and the equipment has been brought in as planned, as
shown in the photo below right.

In addition, we will concurrently proceed with investment plans for a full-scale mass production line, and while
keeping a close eye on market trends, we will put in place a system to start mass production in 2028.

That is all for my explanation. Thank you very much.

Wakabayashi: Next, Mr. Tomizawa, Corporate Officer, will explain about the digital interfaces business,
focusing on optical films and metal masks.
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History of DNP’s Display Business DNP I

We have contributed to the advancement of display technology, from research and development to mass production,

aiming to create comfortable lifestyles and deliver new value for “Displays of the Future.”

® Metal masks for manufacturing OLED displays

“Displays of the Future”

® Liquid crystal display
color filters

® Shadow masks for
cathode-ray tubes

® Back plates for plasma display panels, surface films, electromagnetic shielding, near-infrared filters

® Projection screens
63

Tomizawa: | am Tomizawa, Corporate Officer. First, let me explain about optical films related to digital
interfaces.

Our history of providing core components at each turning point of the next generation of displays, starting
with shadow masks for CRTs in 1958, followed by color filters for LCDs and metal masks for OLED
manufacturing, has been a source of our strength.

Our attitude of consistently standing by the development of display technology, from the R&D stage to mass
production, has created customer trust and a high barrier to entry.
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Business Overview: Optical Films for Displays

We provide optical films with various functions, leveraging our unique optical design
and conversion technologies.

Main Products
® Anti-reflection (AR) film, anti-glare (AG) film
® Retardation film

+ Increasing size of TVs and other displays Optical design technology to control light, * Providing displays with more vivid colors.
+ Increasing scope of use, requiring higher and materlal and coating technalogy « Expanding scope of use of devices and
functionality. 9 enhancing usability.
* Low reflection + Scratch resistant
» Anti-glare and high + Foldable
definition

* For anti-reflection film and anti-glare film used on the surface of displays
DNP’s core technologies
- Y

Material design & optical design Precision multi-layer coating Rall-to-rall
| | e ology originates
) — from the method of applying ink materials
) Costing ) e = o~ thinly and uniformly onto the surface of a
| . b substrate.
X d N } / By enhancing
Optical ‘ 0 . L] > . we have
B L& o produced
P ‘ 64

We globally provide optical films with various functions such as anti-reflection, anti-glare, and retardation by
combining our unique optical design technology to control light and converting technology.

Our core technology is a four-in-one precision coating technology, which consists of material design
technology and optical design technology to control light, multilayer coating technology, and roll-to-roll
process.

By developing advanced functionality in response to changing market trends, such as larger TVs, we have
gained the top share in the global market for anti-reflection and anti-glare films for display surfaces.

Through these technologies, we hope to realize displays with more vivid colors and expand the range of device
use, thereby making life more comfortable for consumers.
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Functions and Applications of our Main Products DNP I

Optical films are used in televisions, monitors, notebook PCs, tablets, and smartphones. We offer a broad product lineup

with optical designs customized for specific environments and various functional enhancements.

Anti-Reflection (AR) Film A variety of functions can be added
Light S
Low
reflection ha:::llg:;ss
(AR)
Anti-glare Scratch
(AG) resistant
The :\1ter‘ferF..'nce Dei‘wﬂen surface reilert\_nnf anfc interface Optical films
reflection is utilized to reduce the amount of reflected light, for displays
] : z Low Anti-
Without AR film With AR film P smudge
Anti-Glare (AG) Film o SRR Anti- uv-
, = static cutting

Example
I~ Hard coat layer

72

Substrate

W, When light hits uneven surfaces, it scatters, which
Conventional AG . decreases the reflection of external light.

: - Hard coat (scratch resistant)
High anti-glare AG

65

Typical examples of our optical films for displays are anti-reflection and anti-glare films. Anti-reflective film
uses the interference of surface and interface reflections to reduce the reflection of outside light. Anti-glare
film improves visibility by diffusely reflecting light through minute irregularities.

They are used in TVs, monitors, notebook PCs, tablets, and smartphones, and provide displays with various
functions such as low reflection, scratch resistance, smudge resistance, and UV protection, contributing to the
realization of products that can be used comfortably in any environment.
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Business Environment DNP I

The demand for optical films used in large displays is increasing because of the growing size of TVs and other displays.

We are increasing our production capacity to ensure a consistent supply.

) Business e |ncreased size of TVs
TV Panel Shipment Area Forecast Environment 20252030 Overall TV panel size CAGR: 3%
65+ inch CAGR : 6%
. . Oppaortunity * Increasing demand for high function optical film for large
(k) E 252039 T Vv
AGR: 6% LQU
250,000 65+ inch © Our Strengths ~ ® Large-scale technology, advanced functionality technology,

Less than 63 inches optical design technology that controls light reflection,

w65+ inches materials, and coating technaology
200.000 # Extensive production lineup to accommodate various film
substrates.
# In-line multilayer coating production equipment to produce
high functionality and high quality products.
150,000 * Ability to provide a stable supply of high-quality products
. while pursuing high productivity.
rey Intatiy
100,000 ANy 0" Procuction capiactly anc eneilie o eizbie B 0Y puain

50,000

2023 2024 2025 2026 2027 2028 2029 2030

Source:Omdia Display Lang-Term Demand Forecast Tracker 1025 Pivol with 4024 Result Part of cur coating device 66

Currently, TVs and other displays are becoming larger and larger. The graph on the left shows the projected
area of TV panel shipments. From 2025 to 2030, we expect a CAGR of 6% for panels 65 inches and larger,
compared to a CAGR of about 3% for TV panels as a whole.

We see this trend toward larger displays as an opportunity to expand demand for optical functional films for
large TVs. We have a diverse lineup of products that can be applied to a variety of base materials such as TAC,
PET, and acrylic, combined with surface treatments such as anti-reflection, anti-glare, and hard coatings.

Furthermore, we believe that our strength lies in the high productivity of our ultra-wide lines and our ability
to provide a stable supply of high-quality products.

In addition, as announced on June 18 of this year, a coating line for 2,500 mm width coating, which is being
expanded at the Mihara Plant (Hiroshima Prefecture), is scheduled to start operation in September. This will
increase production capacity by 15%. This will eliminate the risk of supply shortages, which has been a concern
in the market for films for large-size TVs (65 inches and larger), and will help to capture growing demand.
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Business Strategy DNP I

We aim to further expand our market share by increasing our production capacity for high-performance, high-quality

products utilizing inline multi-layer coating.

mage of Number of Units Shipped by Television Size

1 trend # j
ze —— = Trend toward larger TV size

Accelerating demand for 65-inch-and-larger TVs

Up/dow

Volume zone /Large size zone N

« We will provide optical films for large displays that use a specialized PET film with
low moisture permeability and a reduced rainbow effect by leveraging our
proprietary patents.

* We will enhance our production capacity by operating a coating system that can
accommaodate widths of up to 2,500 mm.

+ We will develop high-performance preducts - such as AGLR and HCLR - to
address the needs of high-end models through multi-layer coating.

We aim to strengthen our market
presence by offering a broad
range of products, delivering high

quality, and maintaining a high The visibility of
production capacity M the display is
3 significantly

enhanced with
the reduction

! Wl i of glare.
High anti-glare AG /

j I LILERN] ill
\ Conventional AG

Up to 32 inches 32+ 40+ 50+ 60+ T0+ 80+ 90+ 67

| will explain our business strategy using optical films for TVs as an example. The horizontal axis indicates the
size of TV. The arrows at the top indicate increasing or decreasing trends by size.

On a unit basis, the volume zone is in the 32- to 60-inch range, and recently, ultra-large LCD TVs in the 98- and
100-inch class are becoming a realistic option for home use.

In this market, we will expand our presence in the volume zone with our extensive product lineup, high quality
and high production capacity.

For large zones of 65 inches and larger, special PET base materials are often used, which, due to their low
moisture permeability, eliminate rainbow irregularities caused by birefringence, even though they are
stretchable films. We will use our patents as a strength to leverage this growth opportunity to improve our
earnings.

In addition, by developing high-value-added products such as AGLR (Anti-Glare Low Reflection), which utilizes
multilayer in-line coating on a new 2,500 mm width line, we will build a firm position in the large size zone
where high-end and premium models are crowded.
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Performance Forecast and Medium-Term Plan DNP I

9.4% CAGR
(2022-2028)

QOverview
Sales

(Comparison indexed to 2024 Result

FY2022 as 100) Significant growth driven by an increase in
the shipment area of optical films.
Background
+ Larger TV panels
172 + Changes in the supply chain
155 159 164 + Increased TV sales due to consumer
134 goods replacement subsidies in China
100 + A spike in shipments due to US tariff
policies
2025 Forecast

Demand is expected to continue

2022 2023 2024 2025 2026 2027 2028 following 2024,
Result Result Result Forecast Forecast Forecast Forecast

We expect growth in demand for wide,
multi-layered products with high added
value

68

| will explain the performance trends of this business and our mid-term plan. In 2024, sales grew significantly
due to larger TV panels, changes in the supply chain, a boost in TV sales in China due to subsidies for
replacement of consumer goods, and an increase in the area of optical film shipments due to a rush of
shipments from the U.S. tariff policy.

Demand is expected to continue in 2025, as it did in 2024. Looking ahead, we expect an increase in wide and
multi-layered high value-added products as a result of the operation of the newly constructed line, and plan
a CAGR of 9.4% for the period from 2022 to 2028.
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Business Overview: Metal Masks for Manufacturing OLED Displays DNP I

We provide metal masks that facilitate the thinning, lightening, high-definition, and large-scale production of OLEDs.
We began developing metal masks in 2001 and have contributed to the advancement and widespread adoption of
OLED technology since the early stages.

¢ Glass or fim substrate
v 3 v A metal mask is a thin metal plate with fine holes that are

T T i Tl Tkt ] i ;
- A e i s precisely pattemed and accurately positioned. It is used in

% Metal masks the vapor deposition process, which is one of the
Dpashion manufacturing steps for OLED panels. This mask enables
q the precise and accurate application of RGB light-emitting .
sty . Image of an OLED displa
| -1 C V¥
() Y ——— [ ) NP S——— [ Sy S— materials onto a substrate, such as glass or film. manufactured using metal

Hastina mage of Vapor Deposition Process in OLED Manufacturing masks

+ Increasing demand for smariphones Our proprietary photolithography and etching - Enabling thinner, lighter, higher-resolution displays

+ Increasing use in small and medium devices tec:::o")g':s for manutacturing high-definition + Expanding possibilities for new applications through
metal masks flexible form factors

* Smartwatches * Notebook PCs 3
» Tablets * Automotive We obtained the top global market share _— .
centered on smartphones ‘ Reallzmg comfortable ||fasty|es

) .
DNP’s core technolog es @ Utogreptic exposure @) Devstopment © cening @ stireing Metal masks originated from the
WV light Chermical Chemica Chermical technology used to create printing
salution solution solution stamps. Through continuous
it o o §

refinement of the technology used to

td s aaahd BN R R L IR RN R plates for more beautiful and

i

Eiching processing
technology

‘)

| Jom o vivid printing, this technology evolved
L into high-precision micrafabrication
Conceptual diagram of general photolithography and etching processing technologies technology.

Next, | will explain about metal masks.

Metal masks are used in the OLED deposition process to precisely coat red, green, and blue emitting materials
onto display glass or film substrates, and are key parts for achieving thinner, lighter, higher resolution, and
larger displays.

DNP provides high-definition metal masks using its proprietary photolithography and etching processing
technologies, which were developed from plate-making technologies cultivated in printing, and has captured
the world's top share in metal masks for OLED display manufacturing.
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Business Environment DNP I

The use of OLED displays in smartphones is growing. Furthermore, adoption is expanding in tablets, notebook PCs,

and automotive displays

OLED Smartphane Shipment Forecast

Business * While the smartphone market has reached maturity,
(Mryear} . Environment The percentage of OLED display use in smartphone
1,250 CAGR 1202 ﬁ 100% displays is growing

- The new form factor of foldable displays has emerged

-
2 oy (G550

R O .J' 3
| 4—50 =g 5006
sop 45
25% Opportunity * Requirement for even higher-definition OLED displays
o Increasing demand for Bth-generation metal masks
1%

Our Strengths ¢ High-precision photolithography and etching processing
technologies.

OLED Tablets and Notebook PCs Shipment Forecast OLED Automotive Displays Shipment Forecast

.

Superior technological development capabilities.

M/year (M /]
{Wyser} yeer) Ability to provide a stable supply of high-guality, high-

125 D D 12.5 / definition products,
100 / 10,0 = Extensive patents and know-how related to materials,
ook PCs manufacturing methods and products.
abiet:

50 5.0
25 I I I 2.5 I I I
. == m 1 I oo M

primarily for IT applications

The 8th-generation metal mask production line (Kurosaki) began operations in
May 2024 and continues to manufacture products for customer applications.

1

wurce:Omola Display Long-Term Demand Forecast Tracker 1025 Pivol with 4024

The following is an explanation of the business environment for metal masks.

The graph on the left side of the page shows the projected growth in panel shipments for smartphones, tablets,
notebook PCs, and automotive displays, which are the main applications in which OLED displays are used.

Although smartphones are said to have entered a mature phase, the percentage of models with OLED displays
exceeds the majority, and demand continues to be strong, especially for high-end and premium models.
Demand is expected to grow with the emergence of new form factors, such as folding terminals.

In addition, the deployment of OLED displays in tablets and notebook PCs is accelerating and is expected to
grow significantly in the next few years.

Furthermore, in-vehicle displays are becoming larger and demanding higher definition for cockpits, especially
for electric vehicles and luxury cars. OLED displays are expected to grow over the medium to long term due
to their advantages such as deep black expression, thinness, and light weight.

Within these growth areas, we see business opportunities in the further development of OLED displays with
higher definition and the increasing demand for metal masks for the 8th generation. In addition to our ability
and track record of providing a stable supply of high-quality, high-definition products developed through our
6th generation metal masks, we continue to position ourselves to take advantage of our 8th generation
production line as a new growth driver in terms of both technology and supply capabilities.

The 8th generation metal mask production line, which started operation in May 2024 at the Kurosaki Plant in
Kitakyushu City, Fukuoka Prefecture, has been steadily continuing production for customer products since its
startup. We will continue to provide products in a timely manner in line with customer needs and plans.

We are also strengthening our production infrastructure to meet further improvements in quality and
production capacity. In addition to responding to demand, the 8th generation production line strengthens the
system for dispersing important risks as a business continuity plan (BCP). We will establish a system that can
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maintain stable supply even in unforeseen circumstances, leading to responsible supply to customers and
sustainable growth of our business.

Business Strategy DNP I

Anticipating the growing demand for OLED displays across a wide range of smart devices

Contributing to the advancement of display technology by consistently providing high-quality metal masks

Py
(a0) P o
wnd o zec gl Automotive displays

New faorm factors

t Foldable smartphones
L ]
D Smartphones Tablets Notebook PCs

Leverage our accumulated trust to enhance our industry presence and strengthen our

& Driving further resolution enhancement competitive edge.
through technological refinement ® Contributing to customer product development by providing high-quality metal masks.

Larger OLED displays 72

| will explain our business strategy for metal masks based on the trend of OLED displays.

There are two major trends in OLED displays. The first, shown horizontally on the page, is the growing size of
OLED displays, and the second, shown vertically on the page, is the rise of new form factors such as foldable
devices and automotive displays.

For smartphones, which are still the volume zone, we will promote the development of further high-definition
products by deepening our technology.

In 2001, we began developing metal masks and have contributed to the development of OLED displays from
their inception to their widespread use. With a track record of mass production, mainly for smartphones, we
have earned a high reputation and trust from many customers, and have established a solid position in the
market.

With these foundations, we will expand our business as a platform for further growth by anticipating the
needs for the expansion of OLED displays to a variety of digital devices.

For small and medium-sized IT applications such as tablets and notebook PCs, we will establish 8th generation
metal mask production lines as a strategic supply base to strengthen our presence and competitive advantage
in the industry and achieve sustainable growth.
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Performance Forecast and Medium-Term Plan

9.3% CAGR
(2022-2028)

Sales
(Comparison indexed
to FY2022 as 100)

170
148
124 127
100

2022 2023 2024 2025 2026 2027 2028
Result Result Result Forecast Forecast Forecast Forecast

DNP I

Overview

2024 Result

Sales fell due to the post-surge adjustment after
strong development demand in FY2023.

2025 Forecast

The trend of increasing OLED panel adoption
in smartphones and other devices continues.

Future outlook

We expect increased demand for IT devices
such as tablets and notebook PCs.

73

| will explain the performance trends of this business and our mid-term plan. There was a significant increase
in sales due to special development demand for the adoption of new OLED display models in FY2023.

Although sales declined in FY2024 as a reaction to this trend, the trend of expanding the ratio of OLED panels

used in smartphones and other devices is continuing.

We expect an increase in demand for IT applications such as tablets and notebook PCs, and plan a CAGR of

9.3% from 2022 to 2028.

The above is an explanation of our optical film and metal mask businesses. That is all from me.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. U.S.ERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR U.S.E, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2025 SCRIPTS Asia K.K. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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